STRAITSTIMES

New Straits Times — BizNews, 30, 9 February 2009, Page 5, “Neighbourhood malls ‘resilient’ amid volatility”. [1 of 1]

Neighbourhood
malls ‘resilient’
amid volatility

HEKTAR real estate investment fund (Hek-
tar REIT), the owner of Subang Parade in
gor and Mahkota Parade in Malacea,
s that neighbourhood malls are more
silient in an economic downturn than
their larger peers.

All recent economic data point o a deep
world recession this year and Malaysia will
not be spared the turmoil.

Most private-seclor economists now ex-
pect Malaysia’s economy Lo grow slower
than the government's forecast 3.5 per eent
this year, while some even predicted a
contraction.

If the recession is prolonged, it will even-
tually have an effect on consumer spending
and, ultimately, shopping, said Zalila Mohd
Toon, chiefl financial officer of Hektar Asset
Management Sdn Bhd, which manages
Hektar REIT.

lHowever, she believes the REIT is well-
wed 1w withstand the global turmnil.
“We are confident that Hektar REIT will
sail though this financial meltdown because
of our solid and resilient business model.
I’Iih our portlolio is neighbourhood shop-
vide the basic ne-
lila said in an e-

Hektar REIT's R\hl)ﬂ million portlulio
includes Wetex Parade in Johor.

Neighbourhood shopping  centres  are
deemed to be resilient during market volat-
ility as the lvtl.m s focus more on basic
goods and necessities, nol luxury products
for which demand is reduced during re-
cessions, she pointed out,

1 HEKTAR REIT PORTFOLIO

Location

Subang Parade Subang Jaya
Mahkota Parade  Malacca
¢ Wetex Parade

Muar

Gross Floor
Al

1.2 million sq ft
1.1 million sq ft
290,200 5q ft

here are more

than 34 towns
and cities in
Malaysia with a
population of
more than 100,000
and we intend to
ultimately have a
presence in each
key market.

Zalila \{ul:d Hlurl chiel finane |.l|
officer Hektar Asset [\ldndgvn‘cvnl

Subang Parade. Tor example, is just large
enough Lo serve the consumers of Subang
Jaya and US), with no direct competitors in
the area. Its tenant mix is thus focused on
the basic needs ol the 700,000 peaple living
within 15 minutes drive time, which may
not be overly hit by an economic slow-
down.

“Besides, we have a knowledgeable and
competent shopping centre management
team which has weathered the various mar-
ket eyeles and made sound decisions in the
past,” Zalila said.

Hektar REIT counts retailers such as
Parkson, The Store, McDonald's, Toys*R"Us
and MPII as tenanis.

In 2007, its malls in Subang and Malacea
recorded more than 16 million visits

Hektar REIT's long-term aim is |H)f]l'\v(‘|l)[]
and own world-class retail  shopping
centres thal serve the needs of ordinary
Malays

“Ther
in Malaysia with a population of more than
100,000 and we intend o ultimately hav
presence in each key market,” Zalila said.

The findings of market researcher
UrbisJHD in 2006 show that there is roughly
3 sq It ol shopping centre space [or every
Malaysian compared with about 7.5 sq ftin
Australia,

\s Malaysia moves towards developed
country status within the next two decades,
Zalila foresees the gap closing and reaching
Aus s levels,

a lot of potential and opportun-
. she said.
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